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In our convenience-loving shopping sphere of home delivery, online shopping and
virtual assistants, is there still time for coupons & deals? Yes indeed.

Check out the trends and activities, expressed by participants in the 2017 RedPlume Purse String Survey
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Respondent profile:

Which race/ethnicity best describes you?
64%: White/Caucasian

12%: Prefer not to answer or N/A

10%: Black or African American

10%: Hispanic

4%: Asian/Pacific Islander

1%: American Indian or Alaskan Native

Age:
Children

in household:
53%: Yes
45%: No
2%: N/A

82%

Self-described
as promotion
sensitive

\élassis@}

intelligent media delivery

Source: 2017 RedPlum Purse String Survey, fielded on redplum.com May 15 — June 15, 2017. All = 8,550 respondents.
*Figures may not sum to 100 due to rounding and respondents who indicated N/A




