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‘ You Becomm g

'm a Baby Bmmmer, and I'm irrelevant when it comes to
shopping for home furnishings. Sure, | may buy a mattress
and maybe even a power recliner, but that's about it. My
home is fully furnished!
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m (NOT your customer, Generations "X" & "Y" are your
custmmera—all 128 million of them. They are all “wired” for
the Internet and they love being social online. They consume
information when they want to and they do it in a variety of
ways. Today’s consumer not only connects with your brand,
“They use It".

The Internet changed everything for retail, and social media
's changing the Internet. Again, it's about “relevant content”
being found by the consumer where and when they want to
find and consume it.

ou may think that voure marketing o these : There are 10 plarforms you must consider to be connected
gencrations, but I can comfortably say you're - and inregrared into vour message, Failuree to do this is no
probably not! TTeres why: - different rhan phcmﬂ all vour marketing dollars in prine

= Yy have an average or medioore website a
lrest thar probably isnt even found in the Jhiree
caregarics of scarch.

¥ (Goeneral Scarch

Loor 1Y ... vorrll miss your ‘gudience that is not tuned into
rhose pl: rrforms. T can't oucline ev ey thlng it this article,

| s Tve focused on a few char will imnmedi ately impact your
L lncal business.

v Category Search Dt eres
¥ Branded Search Croogle Places and Google 4
» Your content is lacking, ourdared or irrelevant el
and vou can', won't or don't keep up with i ursguare
; : ; ¥ Stumblelipon
» You Jdont undersrand or embrace social media— y X . g
: Grounon/Livineg Saclal
the most powerlul inflluencer an the Internet. bty A AR
Fumbily 82 Blog
Today you MUST embrace and enact a social platform to i
conncct wich ¥OUL audlience, E".-“el';r"l-r’]'lk‘-r'ﬂ F]'IE}’ are, and 13]"'-‘3}' 5

are on the Internet all the tme

No change equates to irrelevance.
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The number of marketers who say
| 83 0/ Facebook 15 “critical” or “important”
0 to their business has increased in
the last two years.

Facelwol s e,

S snillion active members, 152 million active
users—33 percent ave wonen

Be carelul here, this is not a place ta publish information
that is not relevant to your audience. When 1 say ot
relevant, an example would be a past that says, “Did you
know your sofa s a grear place to take a nap”? This tvpe
of nonsense will quickly ger you “hidden” from posting
on somcones Facechook page because it's not relevant or
useful informarion.

Facebook is a platform for discovery, relevance and
events. Ivs an extension of vour Interner and brand
strategy, not a repetition of whats going on every day

in vour store or a selling plutform, Asl JC Penny,
Mordserom, GameStop and ocher companies chac
opened and clesed storeltones on Facchook, It needs 1o
be fun, engaging with videos, contests, inspirational and
more so people really do like vou and ulrimarely will
connect with vou 1o cransact when they are readw,

152 Million

1S PACE 2000 JSERS

e P o] I o "
Loogle Flaces and Lioogie 4 s,

Googler 20 miflion wsers. 105 Google and you need 1o
embrace it because 78 percent of search are on Google. Be
thl'.'l.".." E.Tl.d hl: r'-.:'-]'ﬂ"l-rﬂlll L {_;Ul'_igl’: 'E"r"i'.‘l‘j-“"ﬁ’ T,

0 of users never scroll past the
oﬁrs’r page of seach results

of manthly Google
searches are for local
businesses

v retzller N0 Wmag.com

Facebook generates the most
conversions for B2Cs.
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Facebook kas become
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for aocial sign-in.
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46%
of daily
searches
are for
- info on
products
or
services.
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Irrelewvont
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250 million fweets per day—>335 percent of women are
sharing whar their IJL'L"ILLghLS: likes and expericnces with
their fallowers.
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10 willion+ aetive wsers and irs estimated 97 percent are

women, This is the hottest new social ]:llatfn:rrm oiil there,

Hame is the No. 1 pinned element, and vou must have
a strategy for this platform!
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Over 15 million wsers, 40 percent ave swomen. This is an
easy to use plaform, which is growing rapidly. Ics an
awesome platlorm for driving crathcfin-store promotions
and rewarding customers when they come to your store

and “check in”.

Stemiblel e

[ W

I8 milliores members, StumbleUpon helps you easily
discover new and interesting scufl on the web, “lell them
what vou lile, and they'll introduce you 1o amazing weh

g fueshon,
rdes and

32 May | 2012

0 of companies using social
media say it has increased
O marketing effectiveness

75% of US Twitter users
are more likely 10 recommend
brands ithay follow.
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pages, videos, phoros and more that vou wouldnt hive
found an vour own. They'll show you web pages based on
that feedbacl as well as what similar “Stumblers” and che
people wou follow hawve Liks or Dhsliked, Yep. it's a welh
agpregatar and this is pn:rFL'-a:t for home i'urn.[:-:hing retzilers,
Crovpon/Living Social v vmmmmiens

L)

Groupon — 83 million subscribers — 16 million users

Living Social — 26 million+ subscribers

With the cost to ger somenne into your store hovering
arcund $130, this is a great “event™ promotion for new
customer acquisidon and more, This can be used much
like how grocery stores use “end aisle” promaotions and
specials, Drive people to the swiore with a ridiculous
“prin::._d pr{}mntiﬂn”—sar a solals) " cost”, You won'c
lose any money. bur vou will get people 1o visic the stare
and pm.hnm_lh fill their toom with rables, chairs, rugs and
more thar may carry higher margins,

Yelp is an online ciry guldf, that htlph pt':upln: ] gl
places based on the informed opiniens ol 4 vilbrang and
acrive community of locals in the know.

Ag ol June 2011, more than 53 million people visited

Yelp in che past 30 days. chacs potentially 636 million!
vear, Yelpers have writren over 20 million local reviews, 33
percent of them raring a business 3 stars or higher.

ww rctallertOWmag.com



0 Gamparrras that blog have 0 B2C companies
5% more website wisitors that biog generate
0 0 % more leads.

lumblr has 9 millions members US Internet users spend 3x more minutes
Ower SO0 million Pmpfe worldwide readisubscribe to blogs an DbQE & social networks than on email

Blopging is |:h_c ncw “news vou can use plarform. 3 cqging frequancy has a
Peaple subacribe to them hecause they wanr o apgregare direct & significant
informarion “they wanr, when rhey impact on lead-ger.
wanr ir”. i
e %
* Scatistics state that 57 percent of retail businesses have 3 e B B
= 3 =1 L L1 LN ] s
acquired a customer through blogs. (H ¥ = o= - 2227
: it Mage. (Fdegit | 2 - @ H OB
L] g 1 =) & i L]
* (ompanics that cmbrace blogs ger 88 percent more | £ =3 4;:’: B = |
. o & W L % = [ -
leads than those that dont. (Huhspor) | £ :{xg A - e ﬁ:;._ ,
| = ge 2y e, - v
* DBlogging improves your rank on Google and other I = B = o
scarch cngines. HONNILE BOMI<iy  Vesiay DSAWEER DALY R ALE TINES:
iy
. Hlngnl ng helps establish your aucharity and repuration FREQLTHCY OF SLOG POETE
m YOuUr n iche. SLIAGL: BT ST D D MR TSRO ke G TR ST Hik st

¢ Blogging gets tons of new trallic which vou can Largxl
[or vour products or divert w vour website.

» Blogeing helps establish a targeted loval customer-base
which vou can tap into ir more than one way.

+ Blogging helps build your email list as maders often

HLI]:I.':ZL'IiI:?t O vour f‘-‘..'i_'d ar ]].L"‘l-‘r'“.':ilf_‘tti‘ll

» Blogging helps spread the word abour your business
OT L5 pmdu-:ts..
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1,800.000,000 (yes, thatt a trillion) video views/playbacks
i 201 1—158 millionimonth

Have you scen The Red House's quirky YouTube video?

It’s garncred closc o 4 million views and they arc sclling

a ton of furniture, t-shirrs and more. Rescarch shows thar
women gravitate towards humor, animals and babics in
videns. Videos on YouTube that have rhese elements garner
the higheqr views. Llse chis phll'_ﬂl'm to > “real” and fun,
delivering relevanr conrenr in a way that differentiates your
store from the typical “price off” formar. Create a brand
rhar people will share and like.

(In YouTube you have rhe abilicy to share vour brand's
storv history, pﬂ:H;] ucr videos, -:-:j:rnmer:.,nlq, fun evenis.
vour staff, before and after design elements and more.

Don't be boring, be velevant.

continued on p.34 P
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Irrelevant

. . .you will not just be punished; you will be punished with impunity.

[ realize this is a lot of new Ward, Butdets and many more that the consumer, how they shop and
informarion, but if you dont - did not adapt and did not change with § connect with hrands, you will not just
integeate your rerail or manufacurer | the consumer, : be punished; you will be punished
brand with these placforms you will | ) ¢ with impunity,

become irrelevant. .. very quicldy, t As PriccWarcrhouseCoopers stated a

Think Blackbuster, Monteomery L few years back: Tf a retailer docs not ¢ Mo change equates 1o irrelevance,
' : | recopnize the changing dynamics of . L

I leave vou with my favorire quare
which helps deline the situation with

‘ 5 if & p ;k; k #%p i sacial media,

“You canhot f?n‘r‘:ﬁ: voursalf into

. ' ekl ;
that MakKe PeQ i oomusrac yourses

- L1 ]
into “’"frrr ing. m

un tjl yo u h a ve Abpwe the saebor: Foe ovee 23 peeter, BIE Ngpler

fras beew creaiig, gulding aied deployimg recoessinl
FIAFRCTIRE campaigns in & vavaty of mmdustries

p rOf l t / pr Dflt ‘ For the past 12 years Bill has been FBeuscel n sho

fm:rr_fwms#*mg* imavsiey bavisy .::" rected Asliley
Furniniree marketing. and many other maior

re f i t l S a n _ﬁrrmi:::.:rr Ermaedds and homr rmr?:: Y u':'-:g .u.‘.‘:-p."'rr:-
.Frﬂ'ua'}rg s prewiey st fitiretf .“:-'m-f Serat .f.';'m:g
sodution: p'w.r.-::'m!' ay S sirereldeaier vet.
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Save Money.. (herk! Save Tim,..Check N
164 Million

Increase Sales... Check!

IS INTERNET USERS |

Check guarantee, clectranic check processing and innovative payment
programs such as Multiple Check are designed ta increase cashflow,
streamline your deposits and imprave customer service.

With electronic check processing, you deposit checks from your desktop, IR SR sy el
saving time and money. Multiple Check lets you accept 2-4 checks for A m e s S e

a single purchase and deposit them up to 90 days later. These services
help your business sell. Contact us today to get started.

| Fb“.‘qh%\h
5 We're pleased to work with S, m i
' these associations. Ask us N HFA ”ii
about member discounts. TR AR T
e |'_ l;_EIE:E :
Charles Dortch ' *5:%"- ;
Wlee Prasident of Sales -ﬁa_f.!h__l.-'-::
(7071 665-2100, sxt, 2500 1 ﬁ‘
charlesd@cross-check.carn [
CHosalHEC.. wiw, cross-chseck,com z
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