
In our convenience-loving shopping sphere of home delivery, online shopping and 
virtual assistants, is there still time for coupons & deals? Yes indeed.

Save over 
$30/week  »
using coupons

Doing more often since last year  »

of Millennials and 
Moms spend over  
4 hours a week!

Invest over   
2 hours a week  »
looking for coupons,  
deals and savings 
from all sources  

Interested in trying in-home  
virtual assistant devices  » 
to purchase groceries or other  
household items

More likely to buy groceries online  »
if they could use more coupons

31%

50%
61% 57%

66% 66% 61%

All kinds of coupons  »   
Describe the ways that you use coupons
(Top 3 shown)

52% 52%
41%

Print out digital 
coupons for  
use in stores

Use mostly  
print coupons

Use print and 
digital coupons 

equally

65%
to use a featured 
coupon code for 
an online buy

Print ads send 
buyers online

Rising use of mobile while in the store  » 
to look for coupons & discounts

Buy more items 
online & choose 
home delivery

73% 64% 70% 67% 66%

Top       ways to save via mobile  » 

72% 76%

use a  
savings 

app

56%

download 
coupon to 
loyalty card

53%

redeem 
a coupon 

code

52%

print a  
digital  

coupon/
offer

45%

compare 
deals  

online and  
in-store

39%

do you plan to 
do any of the 

following in the 
next year?

When shopping 
for apparel, shoes 
and accessories,

Shop at physical store locations  

Shop at online retailers  
(other than Amazon)  

Use clothing subscription services  

Shop on Amazon

Doing 
currently

Plan to 
do more

Plan to 
do less

94% 16% 76%  7% 

83% 21% 72% 6% 

24% 23% 56% 20% 

81% 26% 68% 6% 

Plan to do 
the same

Amazon to brick-and-mortar  »

to purchase 
from an  
online retailer

71% 

Check out the trends and activities, expressed by participants in the 2017 RedPlum® Purse String Survey

Which race/ethnicity best describes you?
64%: White/Caucasian
12%: Prefer not to answer or N/A
10%: Black or African American
10%: Hispanic
4%: Asian/Pacific Islander
1%: American Indian or Alaskan Native

Children 
in household: 
53%:  Yes
45%:  No
2%:    N/A

10%

89%
45-54 
23%

35-44 
22%

18-24 
5%

65+ 
11%

African American

62%
Hispanic 

69%

Respondent profile:

About

1
4

All

53%
Millennials 

62%
Moms

61%

All

41% 
Millennials 

47%
Moms

50% 

CATER TO THE

C UP N- 
USER’SL ife

Age:

Source:   2017 RedPlum Purse String Survey, fielded on redplum.com May 15 – June 15, 2017. All = 8,550 respondents.
*Figures may not sum to 100 due to rounding and respondents who indicated N/A

Millennials

93%
Hispanic

92%
Moms

87%
2016 2017

  All surveyed
  Millennials
  Parents
  Asian
  Hispanic
   African  
American

82%
Self-described  
as promotion 
sensitive

57%

Demand extends  
from grocery to  
lifestyle savings  »
Want to find coupons,  
coupon codes and  
deals on:

57%64% 64%
45%

95%

51%

Groceries

Use more mobile  
coupons/apps

Dining Out/
Restaurants

Cosmetics/
Beauty 

Products

Clothing Home 
Décor, 

Furnishings

Pet 
Items/ 

Services

40%

Entertainment/
Activities

Travel

All African 
American 

30% 41%

Need it now!  »   
Coupons aren’t just for stock-up and routine 
shopping trips: using on immediate needs, too

33% 36% 37%

All 
surveyed

Parents Dads

22%
Order more  
items online & 
pick up at store

All

51% 51%
35%

2016 2017 2016 2017 2016 2017

Use more 
print coupons

Plan shopping 
around circulars, 
coupons & deals

Millennials

61%
51% 42%57%

55-64 
20%

25-34 
18%

N/A 
2%

39%

15%
22%

All Dads Dads Asian

Among those doing currently

Consumers still plan 
to shop in-store and 
online, but indicate 
more of a mixed 
outlook for their 
use of subscription 
services


